Asdiscussed Y (0 KA & Y ZapdieefplifiedNdy Migrigtildernation@la NB OSy i
announcemento raise rateshS (i G S NJ LJINihplyabgd offériagyfr@ lowest ADRour hotel

can afford. Any salesperson worth their salt knows thtéte pointsare simplya tool. The goal iso
differentiate your product and mamize your value proposition. We need tnsider each

consumer as an individual, not a target market, and realize that each have an idea df Whate Q NB
willing to pay An online consumerand one walking through your front door are undergoing very
different purchasing processes. The same room often could, and typically should, be offered at
different prices. A large misnomer is the idea that you must abandon rate parity to do so. Another
misperceptionin this field of thought is that the goals of ADR growth and driving business to your
homepage caflie accomplished while utilizing thighrty channels. In fact, rate parity and

effective use of the GDS and ADS are intathieving theseaals.

L 4 Q& balaNdizfy &ct cteating revenue irdapressednarket with minimized lead timesvithout
compromising ADIrRelated brand identitylt takes aragileuser of competitiventelligence, market
analysisand comprehensive reporting order tocome out on top

To that end Pegasus leveraged its position as the largest single processor of hotel transactions in the
G2NI R SAGK wdzoAO02yQa YINJSG AyidSttAaasSyoS REGF Iy
Pasition reportingThispowerfultool is unique in that it utilizes both historic and forwalabking

data for a hotel and itsompetitive seffrom all channelsThisadvantagehas beerrecognized by

Alan Greene, sales director of business travel for Apex Hotelsk NJ] S+ A a A 2pex K & Sy of
Hotels to keep ahead of the competition and plan for the future with more accurate datan

independent hotel grap, this valuable reporting system allows us to compete in a tough market
F3FAyad GKS t1FNAS 62NI R6ARS OKIFAyaodé

Each day that passesdthout revenuemanageraitilizingbestpractice intelligence reportingg
anotherdaythey are potentiallyjeaving money on the tabl&now your worth and thactualprice
customers are willing to pay foine value ofyour hotel.

Important principles tadopt as you readhe Pegasus VieduneeditonQa Iyt eaira 2F SIO
RA&ZGNROdzIA2Y OKFYyySt Qi LISNF2NYIyOS 0S8f26

GDS CHANNEL (CORPORATE TRAVEL FOCUS)

GDS booking volumes continue to demonstrate sustained recovery in therate travel sector.
The growth rag¢ over prior year haonly fallen a fewpercentage points from the peak experienced
in April due to stranded travelers from the Icelamdolcano fall outJune bookingsame in a&
healthy +23.5% above prior yearastically higher than #levels seeim the first quarterandthe
third consecutive month to experience doukde&it growth.The same can be said for revenue,
whichhas increased byore than+34% from last year since April.

Adding to theargument thatcorporate travel recovery is being fed gsoupas well agransient
business are the steady increases we see in ADRporate and group rates negotiatedor to the
recoverytook their toll. Over the last 11 months, however, ADR has consistently impgr@&eS
rates havepushedinto positive growthover prior yeaisince Februaryto increases of ovet6% in
May and Junel. sig@up business on the book&at enablesmore confidence in pricing andvgal
to sustained ratgecoveryin the business sectoAlthoughnot the ideal scenario yet, we believe
that momentum has definitely been established.



GLOBAL GDS — MONTHLY TRENDS
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Asshownbelow, even greater gains with respect to bookings and revenue were made in June of this
year against Junef 2008 and 2007June2010bookings eclipsed those in 2008 and 2007 by over
+43%4 as did revenue by over +37%s mentioned above, rates are climbing back from kjeek
negotiationsandwe see positive increases over 2088d decreasing gaps from 2008 and 2007.
Encouraging as wdk the growing length of stay (LOBhis also suggests the tightened gip

travel expense budgets is loosening.

Global GDS (Mostly Corporate) - YOY Variances

NetADR
CHG

JUN 10 vs 09 23.5% 6.3% 3.7% 36.0%
YTD JUN 10 vs 09 15.5% 4.8% 1.6% 20.6%
JUN 10 vs 08 46.3% -6.3% 0.8% 38.0%
YTD JUN 10 vs 08 24.3% -8.8% -0.6% 11.2%
JUN 10 vs 07 43.9% -3.8% 0.7% 37.2%
YTD JUN 10 vs 07 27.0% -3.4% -2.0% 19.3%

NORTH AMERICAN GDS

GD%Shookings for North America shosommendableesilienceas wellmaintainingincreases over
prior year above +234into June ADRgrowth in NorthAmerica also continuest a slowyet steadfast
pace JuneADRis holding grounclip +3.3% over prioryeaB dza i 2 FF FTNRY al 8 Qa
percentage pointThe combined effect of booking and rate increases resukframg revenue

growth of +30.1% over prior year for Judthough still a success stoigcreasing demand

witnessed byhealthy booking volum®indicatesthere is yet more room to raise rates and realize
additional revenue potential.

N. AMERICA GDS -- MONTHLY TRENDS
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The table below kewise shows how the month dtine continueso makesignificantstrides of
progress not only against 2009, but 2008 and 20@h length of stay also improving.



N. America GDS (Mostly Corporate) - YOY Variances

Net ADR
CHG

JUN 10 vs 09 24.1% 3.3% 1.6% 30.1%
YTD JUN 10 vs 09 18.6% 2.8% 1.2% 21.4%
JUN 10 vs 08 33.1% A1.4% 1.6% 15.7%
YTD JUN 10 vs 08 11.2% A1.7% -3.0% -6.2%
JUN 10 vs 07 31.3% -9.1% -4.3% 13.7%
YTD JUN 10 vs 07 14.3% 7.8% -6.4% 7%
GDSAROUND THE WORLD

GDS results outsidgf North Americacontinue to tell the bessuccesstory, with revenue for June

at a robust growth rate of +38.8% over prior yehme bookingmcreased +23.1% over last year,
barely wavering from the new heights reachduring! LIN&Eelagsiédvolcano inducedpike.ln a
global economic enviranent that has kept a choke hold on rates, ADR is not only holding ground
gained against prior yeait,is still managing to muster ugigher growth June edged out May for the
highest ADR growth year to date at +7.5% Q®@09 May grew by +7.3% over prigear.More

proof that through strategic pricingates can béield, and even raised, during challenging times.

RESTOF WORLD GDS -- MONTHLY TRENDS
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The following tablanakes it more evident just how well thdealpartnership of greater booking
volumes, rising ADR rates and increasing length of stay benefits revenue grmwtimly did June
revenue ircrease bynearly+40% over 2009, it is now just over +50% of levels seen in 2008 and 2007.
Another positive sign ihat GDS booking lead times outside North America mveshown an ever

so slight increase in June over prior year.

Rest of World GDS (Mostly Corporate) - YOY Variances

Net ADR
CHG

JUN 10 vs 09 23.1% 7.5% 5.0% 38.8%
YTD JUN 10 vs 09 13.7% 5.7% 1.9% 20.3%
JUN 10 vs 08 55.6% -5.1% 2.1% 50.7%
YTD JUN 10 vs 08 33.5% -8.8% 0.6% 21.3%
JUN 10 vs 07 52.8% -2.5% 1.3% 50.7%
YTD JUN 10 vs 07 35.9% -2.8% 0.8% 32.0%

ADS CHANNEL (LEISURE TRAVEL FOCUS)
TheAD<hanneldoes not have thesamerecoverybragging rights athe GDS channel, biittoo has
apositive tale to tellAs reported industrywide, larger corporate markets are gaining strength while

3



leisure markets overall are finding it more difficult to maintain moment&til high unemployment
rates, for one, keep consumer spendingcheck particularly for the noAuxury market segments.
That being saidn generapeople are traveling andhore arecontinuing to do so at levels greater
thanlast year, and in some cases greater than the last three years.

Havingto do more with less inthe workp@aS = G 2 R & Q & is ia tebdfeia®dynowidzo f A O
morethan ever Consumersre managing tado sofor the most partby taking a greater number of

trips, even if short and focusing on getting the most value for th@ioney. The ADS averadeok-to-

book ratiofor June an indicator obuch valueoriented shopping, increased by approximately +50%
over last year for the second month in a row.

Asindicatedbelow, ADS booking volumesNBE & G A f £ | e&h tRough the dade dfiihose S NI &
increases hagecentlyeased.JJune bookings came in at a respectable +6.3% over prioy wéhr

revenue forging ahead at a steady growth rate of +5.3% over lastydat: G Qa Y2 aid Sy 02 dzNJ
that even though the pace of booking volumes eased in JuecADR level against prior year did not

budgeat allfrom that in May.Why is this good newdPindicatesthat now even in leisure markets

hoteliers are noneedlesslyeducing rates.

GLOBAL ADS — MONTHLY TRENDS
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The table belowdisplayshat the number of reservations made in Juamed year to date are greater
than last year as well as 2068d 2007 ADR, by not retreating, laying the ground work for filling in
the holes still evident from prior level&nother step in the right direction is that length of sidig

not decreasdrom 2009, butather for the first time this year came up for air in June at +0.2% over
last year.

Global ADS (Mostly Leisure) - YOY Variances

Net ADR ‘
CHG
[y

JUN 10 vs 09 6.3% -0.9% 0.2% 5.3%
YTD JUN 10 vs 09 10.7% -2.4% -1.2% 5.7%

JUN 10 vs 08 16.3% -27.0% -6.4% -20.8%
YTD JUN 10 vs 08 7.2% -25.1% -7.1% -25.9%

JUN 10 vs 07 27.8% -17.9% -7.2% -3.6%
YTD JUN 10 vs 07 29.4% -19.2% -8.4% -6.0%

NORTH AMERICAN ADS

North American AD&emplifies similar trends to thatiscussed global) only less pronounced.

Booking and revenue are staying aheadiast yearjust by asmaller margin; June bookings and

revenue increased over prior year by +4.5% ahdb%, respectivelyWhat bears pointing outereis

that in the face of easing booking growth over prior year, ADR has held fast at the same leval| again
4



prior year in June as that in Ma@nceagain, ehopeful sign fofuture rate recoveryand increased
profits.

N.AMERICA ADS -- MONTHLY TRENDS
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As reservations for June and year to date stay ahead of last year, dlbdéssened pace, they are
displaying even higher doubbgit growthagainst2008 and 200¥%olumesthan last month by a
range of between two td 2 percentage pointsRevenue growth against 2008 and 2007 has
improved also, but to a lesser degréee tostill beinghandicappedy subparADRs.

N. America ADS (Mostly Leisure) - YOY Variances

Net ADR
CHG

JUN 10 vs 09 4.5% -2.9% 0.2% 1.5%
YTD JUN 10 vs 09 9.7% -4.4% -1.3% 2.3%

JUN 10 vs 08 20.2% -28.5% -7.0% -20.2%
YTD JUN 10 vs 08 13.4% -26.2% -8.1% -23.4%

JUN 10 vs 07 36.9% -17.9% -8.8% 2.0%
YTD JUN 10 vs 07 40.1% -19.0% -10.3% 0.4%

ADSAROUND THE WORLD

ADSchannelbookings outside North Ameri@ntinueto rebound more enthussiically, motoring
onward at doubledigit speeds over prior yealune bookingdcreased by +20.1% over prior year,

the second highest growth level reached thus far in 208€though we would like to report

increased acceleration in ADRgs 1 K= ¢S | NB <u2leadt 2rivging dongiakseady A G Q
pacejust above that of last yeakVith ADR playing a neutral rolevenue growth almost identically
mirrors that of bookings, achievingt20.8% increase over prior year.

REST OF WORLD ADS -- MONTHLY TRENDS
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With booking volumes progressing at a robust pace, we continue tonsgkedimprovement made
against 2008 and 2007 levelsith decreases for thenonth of June against both years now down to
single digitsWe happily witnessnogress being madsget again in Juntoward all three previous
years for each key measure below.



Rest of World ADS (Mostly Leisure) - YOY Variances

Net ADR
CHG

JUN 10 vs 09 20.1% 0.8% -0.1% 20.8%
YTD JUN 10 vs 09 17.4% 0.5% -0.7% 17.6%
JUN 10 vs 08 -2.8% -15.5% -1.9% -20.6%
YTD JUN 10 vs 08 -17.0% -13.8% 1.7% -30.3%
JUN 10 vs 07 -9.9% -5.3% 1.5% -15.8%
YTD JUN 10 vs 07 -9.9% -7.3% 1.3% -18.3%

GDS & ADS CHANNEL PERFORMANREGYN

Thehigherthe level of magnification, the moreafluencecan be seerfrom local factorsGenerally
speaking, demand is increasing and rosupply growth islowingg the formula forhigher
occupancy, ADR and revenuii® thedegrees and ratio of theetwo factors that differ from market
to marketand impact recoverySotoo will localeconomig political, natural and mamade events
enhance or detract from progress.

Undeniaby, occu@ncyis on the risevirtually worldwide Also reflective of upward demand are
healthy reservation increasés each regionThe strongest strearoomesfrom the more corporate
GDS channgWith June increases over prior year ranging from +24.1% to +5lle38arebasedADS
bookingsalsoshow considerable strengthy region with Jure reservationgxcluding North America
increasingt18% on averagdDR<ontinue to grow at ateadypaceacross regions the corporate
sector as seen from the GDS chanA&IRs in the leisure sector, however, are taking the brunt of
local influencesasevidenced by thenore disparateegionalADS rate recovery.

FORWARMDOOKING INDUSTRY TRENDS
Much toS @ S NE deligt8, QES forwardookingdatasuggests a bright future for corporate travel

throughout 2010 Reservatios show a median average growthte of more than+20% through
December, with overall increases in length of siyreto cause the industry teejoice isthe
continued increases in ADResults thus far showteendedaverage growth rateip +7% through
November, reaching doublgigit gowth potential in DecembeiThis indcates corporate sector
recovery is not only here to stay, but will continue todehe way back to the preecessionary
levels



