In both sectorsit is undoubtedly consumer demand that is the drivieecreasingupply
growth is certaily a key ingredient, but RevPAgRinsare clearlybeing fuelled bynigher
occupancyWe discussed in thapril edition of The Pegasus Vielwow increasing demand
from a transaction volume and complexity standpoimécessitates a new look abtel
reservationgechnology Perhaps the most important aspect of this is understangihgt
technologydoesfrom the customer experience point of view.

The customer is king and it will be the organizations that cawst effectivelycater to
guest€heeds from their decision to book unth i Q & checR6E, widowillcapture

guestloyalty and ultimately, market shareThe three systems most crucial for optimizing

guest experience ar€€RM (customer relationship management) systemdS(property

management system) and CRS (central reservations systemirary to the practices of
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guest satisfaction these systemmsistwork togetherseamlesslyn a truly integrated

environment providing reatime interaction.

For instance, dvanced systems are able to alert multiple departments of an incoming
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ready with frequent stay program amenities upon cheitk The concierge can order tickets

and set resort or spa appointments prior to, or right at, arrival. Housekeeping is able to

receive a report detailing @ dzS adedXér an allergeffiree pillow and specific items

stocked in their minbar. Room service can be prompted witlq@eueof pre-orders to

ensure food is fresh and on time. Through cloud computing the AC casepitself to the
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these actions is possible eveaforethe guest has stepped off their plane.

Seamless system integratidacilitatesthe delivery of this type of highly persoredd and

positive customer experiencélot only individual operators, but the industry at large, must

work toward a technological environment that can seamlessly surpass guesttakpns,

and do so effectively and cesfficiently. Recently, Pegasus announced a relationship with

HP that positions the duo well for taking advantage of ésisftware as a serviéanodel.

Shared platforms will result in innovative solutions that bafp hoteliers better understand
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operational efficienciesOther companies are forming similar alliances both within and

outside the hospitality arena.

How canhotelierstake advantage of these capabilities to provide guests with the ultimate
service experience3omethingo consideras you read’he Pegasus VieWay editionQ a
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GDS CHANNEL (CORPORATKHIRROCUS)

Qustained booking volume and stead§pRgains inthe GDS channebnfirmthat businesgravel,
primarily in the larger corporate sector, is on the rebou@értainly use of the internet,
teleconferencingwebcasts, etds widespread antleing leveragedo reduce travelThe advantages
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of faceto-face interaction, howevetive on While still controlling costgompanies are eager to
grow their business and capture market shafrbereforespendingrestrictionsare loosening
particularly for areagositivelyimpacting revenuetreams.

GDS channeilet revenue on a datef-booking basis for the month of Magseto a remarkable

+39.6% increase over prior ye&tot only is thakasilythe highestrevenueincrease over last year
foranymorthin201& A Aa S@Sy KAIKSNI GKIFIY ! LINAf Qa AYyONBL!
FNRBY L OSfitagtidtQ &For@hdré ddtail'see the Special Edition as well as the May edition of

The Pegasus Vieya | @ 06221 Ay3a 2yt & peaSlightly, mamiininglaIpdvérf@a o 2 2 & (
growth rate of+26.6% Therefore it was the continued rise ADRof +6.5%{1 K| G LJdzA KSR al & Q&
revenue to a new higfor the month

GLOBAL GDS - MONTHLY TRENDS
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Asfurther evidencedbelow, not only are increaseseing witnesse@ach month over prior year, but
the pace of such increases are sustaining or gamiognentum Reservations, ADR and revenue
growth over prior year for May were all higher than the yéaidate averages through Mafven
LOS (length of stagljsplayed a-3.6% increase in May versush0% increase year to date.
Variancesgainst2008 and 2007are also improving.

Global GDS (Mostly Corporate) - YOY Variances

Net ADR
CHG

MAY 10 vs 09 26.6% 6.5% 3.6% 39.6%
YTD MAY 10 vs 09 13.8% 4.3% 1.0% 17.6%

MAY 10 vs 08 31.1% -6.9% 1.1% 23.4%
YTD MAY 10 vs 08 20.3% -9.5% -1.1% 6.5%

MAY 10 vs 07 29.6% -3.6% -1.3% 23.1%
TYD MAY 10 vs 07 23.8% -3.3% -2.4% 16.0%

NORTH AMERICAN GDS

GDS trends for North America are similar to thesenglobally, justsetat a slightly lower speed
setting.Net Revenue for Mageachedan impressive-35.5% over prior year, driven by ADR up by
+4.5% Reservationsdipping a little from April, were still a sol@6.3% over May of last yeaks
recovery continues to be lead by corporate trgwet are hopeful hat industry operators will
continue to raise rates accordingly to match increasing demand.



N.AMERICA GDS -- MONTHLY TRENDS
40.0% et S T =
30.0%

20.0%

10.0%

0.0% e - Ems_

9 Jun-09 Juk09  Aug-09 Sej Oct-09 Nov-09 Dec-09 Jan-10 Feb-10 Mar-10 Apr-10 May-10

-10.0%

% CHANGE OVER PRIOR YEAR

-20.0%
-30.0%

== Net Reservations ~—=NetADR = NetRevenue

The table below likewise shows how the month of May outpaced 2010tgedate performance for
each key metric belowAlthough the gaps against 2008 and 2007 lasseninghere is more ground
to make upwith respect to ADRiseforethe industry is able toeturn to prerecessionary levels.

N. America GDS (Mostly Corporate) - YOY Variances

Net ADR
CHG

MAY 10 vs 09 26.3% 4.5% 2.6% 35.5%
YTD MAY 10 vs 09 17.5% 2.7% 1.1% 19.7%
MAY 10 vs 08 14.9% -11.3% -1.5% 0.1%
YTD MAY 10 vs 08 7.2% -11.8% -3.4% -9.9%
MAY 10 vs 07 16.8% -8.8% -6.7% -0.9%
TYD MAY 10 vs 07 1.1% -7.3% -71% -4.5%
GDSAROUND THEWORLD

GDS results outsidaef North Americashine the brightest light othe return of corporate travel.
Revenue rose te#41.4% over prior year in May compared#86.5% for North Americ&hisfurther
exemplifieshe impact of ADREven thoughMay booking volumes were just underdkeof April,
higherADRis behind the delivery ohigher revenue growth.

Rest of World GDS -- MONTHLY TRENDS
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= Net Reservations ~—NetADR == NetRevenue

The following tablalisplaysa | €ifd@ioved performance against May yeardate 2009, as well as
those 2010 time periods against 2008 and 2007, respectiWithh bookings ADR and.OS
increasing at a faer pacethanyear to dateg S QNB  a S Sdigiyr&enRegrdmdhtoGeread of
the previous three yearg 2009, 2008 and 2007.



Rest of World GDS (Mostly Corporate) - YOY Variances

Net ADR
CHG

MAY 10 vs 09 26.7% 7.3% 4.1% 41.4%
YTD MAY 10 vs 09 11.8% 5.2% 1.0% 16.8%
MAY 10 vs 08 42.8% -6.4% 2.5% 36.9%
YTD MAY 10 vs 08 29.5% -10.0% 0.1% 16.2%
MAY 10 vs 07 38.3% -2.7% 2.1% 37.2%
TYD MAY 10 vs 07 32.6% -3.0% 0.7% 28.4%

ADS CHANNEL (LEISURE TRAVEL FOCUS)

TheAD<channel continues to display slpbut steady progressBooking volumes in Mayeld a
respectablet+9.7%increaseover prior year with ADRow just barely below last yeal.husMay
revenuesurefootedly passeghat of last year by+7.5% As global economic recovery has been
likened to that of aslow uphill roller coasteteisure trael and its reliance on factors such as
unemployment likely has a while to wait for its recovery to blossoichtive ofthe more value
minded leisure traver isthat the May average locko-book ratiorose+53.5% higher than last year.
The goodhews & that althoughthe leisuresectoris not recovering at the same paceths business
sector, increasing demand is evident aitdhowssigns of consistent improvemenqtevenduring the
months leading up téhe peak summer travedeason

GLOBAL ADS - MONTHLY TRENDS
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Alsoencouraging is that both ADR aaderagd.OS, the two measures shown belagstill trailing
prior year,are improving at a slightlguickerpace May ADRcame in at0.9% under prior year as
opposed t0-2.9% year to date, and average Li©®3.3%shorterthan last year as opposed tb.7%
year to date.

Global ADS (Mostly Leisure) - YOY Variances

Net ADR
CHG

MAY 10 vs 09 9.7% -0.9% -1.3% 7.5%
YTD MAY 10 vs 09 M1.7% -2.9% 1.7% 5.7%

MAY 10 vs 08 4.6% -23.4% -7.6% -26.2%
YTD MAY 10 vs 08 5.2% -24.5% -7.3% -27.0%

MAY 10 vs 07 21.2% -20.3% -8.5% -12.5%
TYD MAY 10 vs 07 29.8% -19.6% -8.8% -6.6%



NORTH AMERICAN ADS

North American ADS is still where we see the slowest reco@amyerallyplagued bygreater ADR
discountng, rates are taking longer to come back to prior year leydldR ishowever,creepingup,
with May at-2.9% under last yeaMay booking volumegompensated with anoderate butsturdy
+8.0% increase over last year, enabling a revenue increase of +3.5%.

N.AMERICA ADS -- MONTHLY TRENDS
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Bookingshowstrong doubledigit growth yearo date agains2009,2008 and2007 volumes,
drivingarevenue rebound despite weakened ADR& are also seeing that North America booking
lead times, although still urea last year by4.4%, are leving off.

N. America ADS (Mostly Leisure) - YOY Variances

Net ADR Ne
CHG

MAY 10 vs 09 8.0% -2.9% 1.3% 3.5%
YTD MAY 10 vs 03 11.0% -4.9% 1.8% 2.5%
MAY 10 vs 08 8.4% -24.4% -8.4% -251%
YTD MAY 10 vs 08 11.9% -25.4% -8.4% -24.1%
MAY 10 vs 07 30.4% -20.8% 10.4% -8.0%
TYD MAY 10 vs 07 40.9% -19.3% -10.9% 0.0%
ADSAROUND THEWORLD

In contrast, ADS boking volume®utside NorthAmericacontinue torise at a faster paceach

month, reaching+22.6%overlast year in MayADR although quite flaf manages to keep its head
justk 62 @S LINR 2 NJ & S NDWith fittee @efptout alsd littke hideyaiice flogh ARR, & ®
revenuetracks almost exactly withooking volumesincreasing by-22.3% over prior yean May.

Rest of World ADS -- MONTHLY TRENDS
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Althoughbooking volumes are performing strog@gainst prior year, they arstill further away
from 2008 and 2007 level8DR is slightly up over 20G&hd similarly closing the gap againpte-
2009 levelsWe are also seeingDSaveragebooking lead timesio longer shorteningin fact they
were one-tenth longer than prior year in May at 26.2 day#$is isa smallyet encouraging sign



because longer booking lead time=flect a return of consumer confidencthey are willing to plan
for travel expenditures futher in advance.

GDS & ADS CHANNEL PERFORMANREBYN

Although many factors influence performanespecidly atregional levelsgertainoveralltrends

hold true. Booking volumes are up consistently for both GDS and ADS, with stronger grostth m
often in the more corporatenfluenced GDS channéiDRs, still slow to return, are showing positive
growth over last year for all regions in the GDS chamiBISADR is beginning to turn around in most
regionsthought still laggindpehind prior yearparticularly in North America.

FORWARROOKING INDUSTRY TRENDS

GDS forwardookingdatasuppori | O2y GAydzZ A2y 27F inkeBentdabdths I
andbodes well fora promising outlook focorporate travel Booking volumeshowdouble-digit

growth for all monthghrough SeptemberPerhaps more signdantis that ADRshowsconsistenty
stronggrowth over prior year for future bookings as wélhose factors, plus increasing average LOS,
lead to the revenue increas@s excess 0+30% seen below and puito the longawaitedfull return

of business travel.
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